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Yesterday was Chicken Dipper day. My fry daddy employment life requires at least one day every
couple of weeks  I do nothing but fry double-breaded, peppered chicken parts (supposedly breast
tenderloin). Well, there are still the noobes who ask for a burger or some kind of non-fried chicken
sandwich and I’m obliged to serve them. For most of the day I’m just frying my 80 pounds of
Dippers. We’ve gone through 120 pounds on busy days, but the cafe hasn’t been that in-the-
weeds for some time. Yup, I’m the fried chicken merchant of death. Big plates of chicken, curly fries
and heart disease. All cooked in something labelled “Mel-Fry” which doesn’t make me feel better

about the process. The redeeming thing, I suppose, is that I serve Dipper
meals primarily to stressed out nurses. Anything I can do to give the staff comfort
food and calm them down a little bit is reassuring. Of course, they wash the whole
mess down with gallons of Mountain Dew, starting the whole stress cycle again.
Many reside in an over worked, 40/40 universe-40 pounds overweight and  40+
years old. I’m not judging, living in a 36/25 club myself. When the administration
decides to throw out the four-barrel fryer, I’ll gladly help them plan some more
nutritionally sound alternatives (even if it costs me the job).

There is hope. My employer may be slow in getting rid of the Dippers, but in the
next couple of weeks we’ll start selling the old school, 8 oz. sized Coke bottles.
Coca Cola, when it first appeared in the contoured container, came in a 6 1/2
oz. bottle. The 12 oz. steel can appeared in 1960. The company has announced
that by next spring they’ll make available a commercial 9 oz. can for better
portion control and my hope is that we carry that too. This may be too little, too
late. In the 1950′s Pepsi Cola began its war to put larger amounts of soda on
shelves at cheaper prices to the consumer. Coke followed during the sixties and
by the mid ’70′s two (and three) liter bottles appeared. Coke’s 9 oz. can
movement has nothing to do with health, no matter what statement they put

forward. This is just branding another size of sugary drink for the crowded market place. No
redemption for a company that has been offering soda in six packs since the dawn of the last
century. Still, it’s a start. Especially when Pepsi recently started selling Tall Boys, the 16 oz. beer-
sized cans. At a time when consumers are pushed toward more-lots more high fructose corn
syrup, lots more food coloring-at least Coke had the sense to offer some alternatives. It’s not
healthy to pour the stuff down one’s gullet, but, at the very least, we can do so in single servings.

The new administrator I work for is a proselytizer in the cause of fresh food. The frying of hundreds
of pounds of Dippers each month will go away at his direction in the near future. We’ll see what
happens to the sugary soda pop. Brave new world for fry cooks, either way.
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